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ABSTRAK

Muh. Annas Budianto. S. 2025. Penjualan Venue Melalui Pemasaran Digital Bagi
Segmen Korporasi Pada Hotel Novotel Grand Shayla di Makassar. Proyek Akhir
Program Studi Diploma IV Pengelolaan Perhotelan Jurusan Hospitality Politeknik
Pariwisata Makassar. Pembimbing: Dr. Ahmad Ab, M.Si. dan Dr. Islahuddin, M.Si.

Penelitian ini dilakukan di Hotel Novotel Grand Shayla Makassar, yang bertujuan
untuk mengetahui dan menganalisis pengalaman staf pemasaran dalam pemasaran
venue melalui media digital serta menganalisis sejauh mana pengoptimalan strategi
tersebut mampu menjangkau segmen korporasi secara efektif. Metode yang
digunakan adalah metode deskriptif kualitatif dengan teknik pengumpulan data
berupa wawancara mendalam dengan staf Sales dan Marketing, serta dokumentasi.
Hasil penelitian menunjukkan bahwa tim Sales dan Marketing telah menerapkan
tujuh strategi digital utama, antara lain: penyusunan konten visual, pemanfaatan
media sosial (Instagram, Facebook, WhatsApp), e-mail marketing melalui
Mailchimp, platform marketplace CVENT, penguatan SEO melalui Yext, analisis
data insight, dan iklan berbayar melalui Meta Business. Meskipun pendekatan digital
telah dijalankan secara aktif, strategi konten yang diterapkan masih bersifat umum
dan belum tersegmentasi secara spesifik untuk segmen korporasi. Selain itu, media
sosial TikTok belum digunakan meskipun memiliki potensi sebagai saluran promosi
venue yang menjangkau audiens profesional muda. Oleh karena itu, hasil penelitian
ini diharapkan dapat menjadi masukan bagi manajemen hotel dalam mengoptimalkan
strategi pemasaran digital yang lebih efektif dan terfokus kepada segmen korporasi.

Kata Kunci: Strategi Pemasaran, Venue, Media Digital, Segmen Korporasi
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ABSTRACT

Muh. Annas Budianto. S. 2025. Sellingg of Venue Through Digital Marketing for the
Corporate Segment at the Novotel Grand Shayla Hotel in Makassar. Final Project of
the Diploma 1V Hotel Management Program, Hospitality Department, Makassar
Tourism Polytechnic. Supervisors: Dr. Ahmad Ab, M.Si. and Dr. Islahuddin, M.Si.

This research was conducted at the Novotel Grand Shayla Hotel in Makassar, with the
aim of identifying and analyzing the experiences of marketing staff in marketing venues
through digital media, as well as analyzing the extent to which the optimization of
these strategies is able to effectively reach the corporate segment. The method used
was a qualitative descriptive approach, employing data collection techniques such as
in-depth interviews with Sales and Marketing staff, as well as documentation. The
research findings indicate that the Sales and Marketing team has implemented seven
main digital strategies, including: creating visual content, utilizing social media
(Instagram, Facebook, WhatsApp), e-mail marketing via Mailchimp, the CVENT
marketplace platform, strengthening SEO through Yext, analyzing data insights, and
paid advertising through Meta Business. Although digital approaches have been
actively implemented, the content strategies applied remain general and have not been
specifically segmented for the corporate segment. Additionally, TikTok has not been
utilized despite its potential as a promotional channel for venues targeting young
professional audiences. Therefore, the findings of this study are expected to provide
insights for hotel management in optimizing more effective and focused digital
marketing strategies tailored to the corporate segment.

Keywords: Marketing Strategy, Venue, Digital Media, Corporate Segment
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