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ABSTRAK 
 

JASRIANI. 2025. “Strategi Promosi Penjualan Wedding Package Pada Hotel Four 

Points By Sheraton Makassar”. Proyek Akhir Program Studi Hospitality Jurusan 

Pengelolaan Perhotelan Politeknik Pariwisata Makassar. Pembimbing : Dr. Hamsu 

Hanafi, MM dan Risman Jaya, A.Md., S.Sos., M.,AP 

 
Penelitian ini bertujuan : (1) Untuk menganalisis dan mengkaji wedding package pada 

Hotel Four Points by Sheraton Makassar. (2) Untuk menganalisis dan mengkaji 

strategi   pemasaran  yang efektif  dalam  meningkatkan  penjualan  wedding package  

pada Hotel Four Points by Sheraton Makassar. Teknik pengumpulan data dalam 

penelitian ini adalah observasi, wawancara dan dokumentasi. Teknik analisis data 

dalam penelitian ini adalah: Deskriptif kualitatif, yaitu teknik pengumpulan data yang 

digunakan untuk memperoleh data berupa informasi lisan dan tulisan selama proses 

penelitian, kemudian data tersebut diolah dan disajikan. Hasil penelitian ini 

menunjukan bahwa sudah efektif dan berjalan dengan baik apalagi dalam menghadapi 

kondisi termasuk kondisi persaingan dengan beberapa hotel yang disekitarnya. 

Keefektifan penjualan wedding package Hotel Four Points by Sheraton Makassar 

mengacu   pada  strategi  promosi  advertisting, sales promotion personal selling, PR, 

dan  direct marketing.  Sehingga  tercapainya  target  penjualan   yang  optimal  pada  

Wedding package. 

 

Kata Kunci : Strategi Promosi, Promosi Digital, Promosi Konvensional, Media 

Sosial, Promotion Mix, Analisis SWOT, Wedding Package, dan Sales & Marketing. 
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ABSTRACT 
 
JASRIANI. 2025. “Sales Promotion Strategy of Wedding Packages at Hotel Four 

Points By Sheraton Makassar”. Final Project of the Hospitality Study Program, 

Department of Hospitality Management, Makassar Tourism Polytechnic. 

Supervisors: Dr. Hamsu Hanafi, MM and Risman Jaya, A.Md., S.Sos., M.AP 

 
This study aims to: (1) Analyze and examine the wedding packages at Hotel Four 

Points by Sheraton Makassar; and (2) Analyze and evaluate effective marketing 

strategies to increase the sales of wedding packages at Hotel Four Points by Sheraton 

Makassar. Data collection techniques in this study include observation, interviews, 

and documentation. The data analysis technique used is descriptive qualitative, which 

involves collecting oral and written information during the research process, then 

processing and presenting the data accordingly.The results of this study show that the 

promotional strategies implemented are already effective and running well, 

particularly in dealing with competition from surrounding hotels.   The effectiveness  

of wedding package sales at Hotel Four Points by Sheraton Makassar is based on 

promotion strategies such as advertising, sales promotion, personal selling, public 

relations, and direct marketing, which contribute to achieving optimal sales targets 

for wedding packages. 

 

Keywords: Promotion Strategy, Digital Promotion, Conventional Promotion, Social 

Media, Promotion Mix, SWOT Analysis, Wedding Package, Sales & Marketing. 
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